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ECO-CONSCIOUS SUMMER 


T he major theme for Summer 
94 isn’t a new one, but it 
couldn’t be stronger. The 

fashion industry is collectively 

becoming eco-conscious. The whole 
concept of natural dyes, organically 
grown fabrics, and recycled materials 
comes to a peak, as many companies 
tout environmental friendliness this 
season. 


The look and feel of the clothing 
coincides with the idea of a softer 
way of dressing. Bodies are loose 
and unconstructed with a unisex 
feeling; while neutral colors continue 
to be most popular — all in varying 
degrees of natural shades. Muted 
vegetable tones and shadowy pastels 


create interest, as do subtle textural 
weaves or simple patterns, such as 
ribs and stripes. 


ECOSPORT, a company out of 
Hackensack, NJ uses organically 
grown unbleached cotton as a basis 
for their collection. Bodies are 
classic with basic tees, poor boy 
crews, tanks and full skirts, boxers 
and pants as bottoms. Crochet edging 
adds femininity to several pieces. 
The natural dyes use no heavy metals 
or toxic waste in the process, such as 
copper, tin, chromium, lead or 
cobalt, found in synthetic processing. 
Instead, they derive their material 
from renewable plant and insect 
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INTIMATE APPAREL 
A TRIP TO THE TROPICS 


t the recent Intimate Apparel 
Salon trade show, held at 
the Doral Tuscany in NYC, 


we took a mental escape from 
January’s bitter chill by indulging 
ourselves in fantasies of tropical 
islands. Certainly, considering the 
proliferation of stylish RTW-inspired 
Summer clothes that were evident 
throughout the three day event, it 
wasn’t much of a stretch of the 
imagination 


The crossover trend continues 
unabated, and there’s a focus on both 


synthetics and natural fabrics. For 
the environmentally conscious there 
are also eco-friendly garments — 
boxer shorts, layering pieces, sheer 
looks, bib shirts, drawstring pants, 
bodysuits, all waiting for the savvy 
retailer to snap up, often at lower 
price points than comparable sports- 
wear. For Summer, several lines 
reflect outstanding style and quality. 


OUTER LIMITS 


BETTY WEAR’S co-designers, 
Jennifer Buckley and Scott French, 
continue to tap into the contempo- 
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resources and process them using 
nothing but water. Colors available 
are sea green, purple, navy, rust, 
olive, and taupe. 


OUTER LIMITS, presents a line 
made from organic cotton, grown on 
land certified free of pesticides and 
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chemical fertilizers, and uses the 
natural earthy shades of green and 
brown. Boxy boatnecks, roomy 
elastic waist pants and long empire 
jumpers are in knit jersey, natural, or 
pecan heather. MANANA, the 
sweater division of Outer Limits, has 
great little pieces in cropped styles 
such as cardigans and roll-edged 
crews, elongated waffle knit vests, or 
fitted scoop necks. Both are repre- 
sented in New York by Ed Shockley. 


EGGPLANT, out of Elkins Park, PA, 
uses 100% recycled American 
cotton, which is spun into yarn 
rather than discarded in landfills. 
Buttons are carved from the nut of 
the Tagua tree found in the endan- 
gered rainforest. Tunics and vests 
have asymmetric hems and trim 
detail. Handloomed cotton, with 
crochet trim, and jersey knits come 
in natural and “friendly dyed” 
pistachio, raisin, grape, almond, 
barley, and charcoal. 


- From Los Angeles, MISC., uses 
| 100% domestic cotton, low impact 


dyes, and tags that are printed on 
recycled paper and individually tied 
by hand. Shapes are either oversized 
and slouchy, such as the two pocket 
cardigan, or cropped and body- 
skimming, with tanks, “baby” 
cardigans, and cropped tees. Colors 
are in seaside pales of sky, sand, 
shell, seafoam, and wisteria, with 
rare spotted shell buttons — all 
uneven and uniquely colored. 


ECO-FLAX, in Spencer, NY, focuses 
on a collection of pre-washed, pre- 
shrunk, unbleached linen with natural 
herbal dyes. Smock tops, camp shirts, 
jumpers, and pajama pants make up 
much of the collection, shown with 
tonal cotton knit and wool/linen 
coordinates. Colors are natural, 
logwood, bark, fustic (shade of 
yellow), and brazil wood, with some 
prints available. 





CHESTER BARRIE 
WOMEN’S 
COLLECTION 


The name CHESTER BARRIE is 
renowned in the UK for exception- 
ally well-tailored classic menswear, 
and is synonymous with the sartorial 
elegance of its address near the 
world-famous Saville Row. The 
menswear collection is so successful 
that, six years ago, a decision was 
made to launch a women’s collec- 
tion. According to Annette Casson, a 
spokesperson for the company, the 
women’s line originally accounted 
for 15% of their sales: That ratio has 
since dramatically changed with the 
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For those of us who went through the 
"60s, the current political changes in 
our relationship with Vietnam brings 
mixed feelings. However, it appears 
inevitable that the doors to trade will 
open, as have others that once were 
not viable for American businesses. If 
the Russian interest in western 
products and the new political and 
economic developments can be 
considered reasonable indicators, the 
Russian market is ripe for American 
fashion manufacturers with the vision 
and business savvy to see its poten- 
tial. MODA ’94, premiering in 
Moscow, October 31-Nov. 4, 1994, 
provides an opportunity for interna- 
tional fashion manufacturers to break 
in. The exhibition, presenting men’s 
and women’s ready-to-wear, foot- 
wear, activewear, accessories, 
sportswear, childrenswear, and 
Specialty categories, such as formal 
wear and bridal, offers a basically 
untapped market of 300 million 
consumers. According to COMTEK 
INTERNATIONAL, managers of 
Moda ’94, consumers from the 
Commonwealth of Independent 
States “seek high quality goods and 
have the disposable income to get 
them.” And, if that isn’t enough 
incentive to perk your interest, press, 
exhibitors, and VIP participants in 
Moda 794 will also be invited to the 
Kremlin for cocktails, dinner, and a 
fashion runway show! We’ ve cer- 
tainly come a long way from Nikita 
Khrushchev and his spontaneous 
efforts to advertise Russian footwear. 
For more information contact: 
Comtek International, 43 Danbury 
Rd., Wilton, CT. 06897. Phone 203- 
834-1122. 

Fax: 203-762-0773. 


GEOFFREY BEENE 
UNBOUND, a retrospective of Mr. 
Beene’s designs, will open Feb. 16 
at the Fashion Institute of Technol- 


ogy. The exhibition features more 
than 150 works created throughout 
his career, but concentrates on the 
designs from 1983 on, when he 
became the sole owner of his com- 
pany. The pieces, taken from his own 
archives, as well as museums, univer- 
sities, and private collections, offer an 
opportunity to trace the evolution of 
one of America’s foremost innovators 
and well-respected designers. Adding 
to the scope of the exhibition— a 
video installation, photographs, 
sketches, fabric studies, a 30-minute 
film, examples of his furniture and 
home furnishing designs, and a 60- 
page book that includes an interview 
with Mr. Beene by Grace Mirabella 
and photographs by some of the finest 
fashion photographers. The book will 
sell for approximately $18.00. 
(Exhibition open until 4/30). 

For more information contact: 

FIT Museum, 760-7760. 

Press: Andrew Ferren or 

Patrick Hennessy, 760-7642. 


DUCK HEAD APPAREL 
COMPANY has all its ducks in a 
row with its new full line of wrinkle- 
resistant 100% cotton casual prod- 
ucts. According to the company, its 
exclusive wet process eliminates 
wrinkles and shrinkage after washing 
and drying, and is totally environ- 
mentally safe, as well as unique, 
because no formaldehyde is used. 
The Perfect Cotton Knit Collection 
features men’s and boys’ rugby and 
polo shirts. This is in addition to 
their already well-received pants 
collection. The shirts, available in a 
wide variety of styles, fabrics, and 
colors, will retail from $35-$40. 
Their environmentally correct 
collection of men’s and boys’ shorts 
is also on the horizon. 

Contact: Buntin PR, 256-8844. 


“DESIGNER FOCUS" continued from page 2 
women’s collection, sold under the 
Chester Barrie and the Wright & 
Peel label, now accounting for 50% 
of the company’s revenues. Last 
season, the collection was featured at 
the Saks Fifth Avenue flagship store. 
Presently, the company is planning 
to expand its American customer/ 
retailer base for both the men’s and 
women’s lines, and has established 
an office in New York. They re- 
cently participated in the menswear 
New York trade show, Designer’s 
Collective, and will be showing their 
women’s line in New York at the 
Fashion Coterie in mid-February. 
Those who appreciate fine fabrics, 
meticulous detailing, and flattering 
tailored looks, won’t be disappointed 
by the CHESTER BARRIE 
WOMEN’S COLLECTION. There’s 
something for everyone: from 
traditional designs to classics with a 
twist... each piece exudes a stylish 
English aura. 


Fabrics for Fall ’94 include pure 
wool, cashmere, and cashmere 
blends in Autumnal hues of oatmeal, 
forest green, rowan berry, and sage; 
shown as solids, tweeds, plaids and 
muted windowpane checks. Accents 
include velvet trim and distinctive 
button detailing, and almost every 
design is available in a variety of 
colors and fabrics. “The style and 
fabric combinations are endless.... so 
exclusive looks can be accom- 
plished,” Casson states. Skirts range 
from mid-calf, box pleated designs 
and short pegged or slim versions to 
long and slim or knife-pleated styles. 
There are pants galore— tailored 
trousers (with and without cuffs, 
plain and pleated fronts), pegged 
pants, and shorts. These are teamed 
with matching or coordinating 
jackets, that run the gamut from 
man-tailored double-breasted blazers 
with notched lapels to softer, single- 
breasted styles. Highlights include an 
elegant, gently fitted cardigan jacket 
and a smart, modified 4-pocket 
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FEB. 13-15 NEW YORK 
PREMIER COLLECTIONS 
FEB. 14-25 NEW YORK 


FALL | MARKET (Women’s) 


FEB. 19-21 BERLIN 
MODABERLIN 
(Men‘s/Women’s) 

FEB. 20-22 NEW YORK 


FASHION COTERIE 
(Women’s RTIW/Accessories) 


FEB. 21-25 MIAMI 
SWIMWEAR SHOW 

FEB. 22-24 BOLOGNA 
SHOE SHOW 

FEB. 24-26 LONDON 
DESIGNER COLLECTIONS 
(Women’s) 

FEB. 24-27 MUNICH 


ISPO (Sports fashionwear) 
FEB. 25-MARCH 1 MILAN 
MODIT/MILANOVENDEMODA 
(Women’s RTW, Accessories) 
FEB. 25-MARCH 1 MILAN 
INTIMO (Lingerie, hosiery) 
FEB. 26-MARCH 3 MILAN 
DESIGNER COLLECTIONS 
(Women’s) 

FEB. 27-MARCH 1 NEW 1 YORK 
EUROSTYLE (Men’s) 


"INTIMATE" continued from page 3 

print around is their Aztec 
sandwashed silk in salmon or in- 
digo—looks terrific in a vest/boxer 
set, as well as fanny wrap and 
chemise. Contemporary bodywear is 
offered at PAPILLON BLANC 
LINGERIE. The ribbed 100% cotton 
tee and shorts are perfect young 
Summer sportswear items in black or 
white. Just for fun are the “patent 
leather” (polyurethane) teddies and 
bustiers. Best colors are pearl and 
gold. At LOVE TANJANE, “green 
cotton” lingerie combines an eco- 
theme with superb fit and comfort. 
The new “Elements” group features a 
sexy inner/outerwear push-up bra 


~ FLORENCE 


MARCH 5-7 

PRATO EXPO (Textiles) 
MARCH 5-12 PARIS 
DESIGNER COLLECTIONS 
(Women’s) 

MARCH 7-9 MILAN 


MODA-IN (Shirting fabrics) 
MARCH 7-11 NEW YORK 
ACCESSORY & INTIMATE 
APPAREL MARKET 

MARCH 7-12 DALLAS 
MENSWEAR MARKET 
MARCH 10-13 MILAN 
MIPEL (Leathergoods) 
MARCH 11-14 PARIS 
INDIGO (Textiles) 

MARCH 11-14 PARIS 
PREMIERE VISION (Textiles) 


“These designer groups will 

be in New York for Fall |: Ameri- 
can International Designers at 
the Waldorf, (2/19), Creative 
British Knitwear ( 2/20, Parker 
Meridien), Designers at the 
Essex House (2/19), Pacific 
Designer Collections (2/20, 
Parker Meridien). 


with hidden front closure and wood 
button detail. Three panty styles 
coordinate. Colors are a lovely warm 
brick, ecru, and desert. And, it’s all 
comprised of woven and stretch in 
100% "green cotton,” with sand 
color macramé lace trim. At 
G.WHEELS, there are versatile 
bodysuits and shells in sheers, 
reembroidered lace, waffle pique, 
rayon/Lycra, and bodysilk. High- 
lights include an off-the-shoulder 
waffle pique bodysuit and a sheer 
paneled shell (both in white), and a 
sheer jacquard, draped front 
bodyblouse in neutrals, white, and 
black. 
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Norfolk jacket with back belt 
that highlights inverted pleats. 
Another interpretation of the 
latter is trimmed with velvet, and 
both can be accented with a 
matching or contrasting tailored 
vest. Topcoat styles range from a 
double-breasted 8-button pea coat 
and a short, swingy raglan sleeve 
design, which can be worn with 
or without self belt to longer 
versions like the capacious trench 
with epaulettes; slim, belted and 
high closing double-breasted 
military-inspired coat, and an 
elegantly timeless polo coat. 


Museum Tower, Suite 13E 
15 West 53rd Street 

New York, N.Y. 10019 
212-333-8767 or 

London 071-734-4733 
Wholesale: $90-$600 
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